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Manuel Miranda Practice (MMP) designs objects that humanize 
connections between audiences and organizations. The studio is 
experienced in a wide range of media, from business cards and tote 
bags to building- and urban-scale electronic signage. MMP works with 
a network of designers, architects, technologists, and web developers 
who join projects on an as-needed basis. 

In addition to providing research, production oversight, graphic  
design and creative direction to civic, cultural, and commercial clients, 
owner Manuel Miranda organizes collaborations, builds project teams, 
and manages studio operations at MMP. He is also on the graduate  
design faculty at the Yale School of Art and Vice President of the AIGA  
New York board of directors. 

Recent projects include exhibitions for the Center for Architecture and 
the Sheila Johnson Design Center at Parsons The New School for 
Design; environmental graphics and signage for ARUP, Merchandise 
Mart, and Millenial Media; website design for The Nike Foundation and 
Zubatkin Ownership Representation; publication design for Metropolis 
magazine, Red Hook Initiative, and The Urban Justice Center; and 
campaigns for City of New York. MMP’s projects have been cited by 
Core77, Urban Omnibus, Good Magazine, Gothamist, and Art21.



Select Clients

A+I Architecture
AIGA New York
American Institute of Architects New York / Center for Architecture
Aperture Foundation
Architizer
Arup
Asian American Writers’ Workshop
Center for Urban Pedagogy
Core77
Cuchifritos Gallery / Arts Alliance
Department of Homeland Security
Design Trust for Public Space
Edison Properties
F+W Media
Grey Advertising
Hester Street Collaborative
Infinia Group
I.D. Magazine
Merchandise Mart
Metropolitan Museum of Art
Metropolis Magazine
Millenial Media
MODU Architecture
The Nathan Cummings Foundation
The Nike Foundation
Nuvana
New York University
New York Police Department
NYC & Company
NYC Campaign Finance Board
NYC Commission on Women’s Issues
NYC Deptartment of Health
Pentagram
Red Hook Initiative
Resilience Advocacy Project
Parsons The New School for Design
Pentagram

Siegel and Gale
Starwood Hotels
Starworks Group
Story
Urban Justice Center
National Park Service
Van Alen Institute
Vornado Realty Trust
WxY Architecture + Urban Design
Yale School of Architecture
Yale University Art Gallery
Zubatkin Ownership Representation



Design / Relief
AIGA/NY
Graphic Identity
2013

DESIGN/RELIEF is a participatory design initiative to help three New York City 
neighborhoods imagine a more vibrant future for themselves as they overcome 
the lingering effects of Superstorm Sandy. DESIGN/RELIEF aims to demonstrate 
design’s role in creative placemaking, to help these neighborhoods be more 
livable, walkable, vibrant and enjoyable.



Campaign Identity

ID= Campaign
NYC & Company and NYC Department of Health
Campaign Identity, Posters, Website, Print and Digital Collateral
2012

The ID= project’s goal is to help New Yorkers understand the  
importance of having a government-issued ID. The program is 
part of the Young Men’s Initiative which aims to improve the qual-
ity of life of young black and Latino men in New York City. 
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Campaign

Concept

Typefaces

Kids’ Elements

Parents’ Elements

Masterbrand

ACCESS SUCCESSFUTURE

APPLYING
FOR A JOB!! ACCESS

APPLYING
FOR A JOB!!

Leasing an
apartment!!

Opening a
bank account!!

FLYING ON AN
AIRPLANE!

Getting
discounts at

museums!

ID= Campaign
Identity Kit of Parts



ID= Campaign
Partnership Proposals



ID= Campaign
Celebrity Endorsement and Merchandising Ideas



ID= Campaign
Bus Shelter Poster



ID= Campaign
Various Applications



MODU Architecture
Graphic Identity
2012

Comprehensive identity system for MODU Architecture



MODU Architecture
Business Cards



MISSION

The Global Museum Leaders Colloquium (GMLC) 
is an invitational program hosted by the Office of 
the Director at The Metropolitan Museum of Art that 
provides a unique opportunity for museum leaders 
from around the world to come together for a 
sustained exchange of ideas and expertise.

Twelve to fifteen museum leaders are invited 
to participate in the two-week Colloquium, selected 
primarily from regions in which museums are 
gaining in number and influence, often under 
difficult conditions. Participants spend twelve days 
based at the Metropolitan, taking part in an inten-
sive program of meetings and dialogues about 
museum management with the Metropolitan’s 
curators, conservators, and senior administrative 
staff.

The GMLC provides a 360-degree view 
of current museum practices, using the 
Metropolitan’s experts and their experience 
as a springboard for discussion. A significant 
portion of the program is reserved for open 
dialogue among the invited leaders, who share 
information about their own institutions and engage 
in small group workshops to explore important 
issues confronting museums worldwide.

The GMLC is a laboratory for developing 
practical approaches to common challenges 
in museum leadership. It will lead to increased 
international collaboration among its partici-
pants and their institutions, giving rise to a close-
knit and influential network of museum directors 
who will remain connection to the Metropolitan as 
alumni of the Global Museum Leaders Colloquium.
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MUSEUM DIRECTORS

The Metropolitan Museum of Art

The Global Museum Leaders Colloquium strength-
ens the Metropolitan Museum’s already extensive 
international involvement and engenders further 
collaboration with museums around the globe. 

Since its founding in 1870 as an encyclopedic 
collection, the Met has been an international 
institution with a commitment to global exchange 
and dialogue. Throughout its history, it has 
collaborated with nations and institutions on a 
variety of collaborative initiatives including: 
traveling exhibitions, loans of art objects, archaeo-
logical excavations, conservation projects, 
scholarly collaborations, and professional 
fellowships.

The GMLC will strengthen existing ties with the 
Met’s international peers and foster a focused 
dialogue on the current state and future of museum 
leadership.

For more information on the Metropolitan 
Museum’s international initiatives, please visit:
www.metmuseum.org/met-around-the-world

Ideas

Leadership

Exchange

Expertise

Poster Podium Pins

Global Museum Leaders Conference
Metropolitan Museum of Art
Identity and Print and Digital Collateral
2014

GMLC is an invitational program hosted by the Office of the Director at 
The Metropolitan Museum of Art. It provides a unique opportunity for 
museum leaders from around the world to come together for a sus-
tained exchange of ideas and expertise.



River City: Waterfront Design For Civic Life
Van Alen Institute
Identity, Website, Print Collateral, and Exhibition Design
2013

River City is an exhibition and program series that explores three 
sites where waterfronts are reengaging the urban experience. The 
project seeks to investigate how innovative waterfront design can 
address the pressing cultural and ecological questions of our time.



River City
Signage and Merchandising



6TH FLOOR GALLERY
11 A.M.–6 P.M. 
TUESDAY–SATURDAY

2012–2013 EXHIBITION SERIES

WATERFRONT DESIGN  
FOR CIVIC LIFE

CHEONGGYECHEON
RIVER

MISSISSIPPI
RIVER DELTA

BROOKLYN
BRIDGE PARK

ON VIEW JUL 26–OCT 19, 2012 

IMMENSITY +
INTIMACY
MICHAEL VAN VALKENBURGH ASSOCIATES

Brooklyn Bridge Park, which will eventually encompass approximately 85 acres and 
1.3 miles of waterfront, will be a highly dynamic threshold where two different but 
codependent ecosystems—river and city—meet. Guided by the dramatic experience 
and monumental character of the industrial waterfront, the park design uses unabashedly 
manmade landscapes to kick-start new site ecologies that can thrive and evolve in a heavy-
use urban setting and invest the site with new social and recreational possibilities. The goal 
is to create a park that is intrinsically urban—not a place to escape from the city, but a 
place to escape within the city—the very idea is urban.

BROOKLYN BRIDGE PARK

Photo: Elizabeth Felicella

River City
Posters



River City
Pop-Up Exhibition Design and Graphics



River City
Pop-Up Exhibition Design and Graphics



River City
Signage, Pop-Up Exhibition Design, and Website



Resilience Advocacy Project
Identity, Website, Print Collateral 
2012–Current

The Resilience Advocacy Project develops and implements 
innovative individual and system-level advocacy models that build 
resilience – the ability to bounce back from adversity – in low-
income children and youth. 



Resilience Advocacy Project
Business Cards



Resilience Advocacy Project
Website



Resilience Advocacy Project
2013 Youth-Led Mayoral Debate Posters



Resilience Advocacy Project
2013 Youth-Led Mayoral Debate Posters



Coalition Building Communication 
and Education

Participatory Planning
and Research

Mapping Community Lawyering Technology and Media

Partnering For Impact
Center for Urban Pedagogy, Hester Street Collaborative,  
and Urban Justice Center
Icons, posters, publication, and exhibition
2013

Partnering For Impact was a day-long conference to explore how 
grassroots community organizations and resource organizations 
can partner to organize for justice and social change. The 
conference concluded with an exhibition of partnerships that 
exemplified innovative partnereships between these two groups. 



Participatory Budgeting  
in New York City
PARTNERS

Center for Urban Pedagogy — Community Development 
Project at the Urban Justice Center — Community Voices 
Heard — Participatory Budgeting Project — Eight New York 
City Council Members

ISSUES

Land Use and Development
Civic Engagement

METHODS

Coalition
Building

Participatory 
Planning and 
Design

Communications 
Design and Popular 
Education

Mapping

SUMMARY

The partner organizations 
joined with eight New York City 
Council Members to implement 
participatory budgeting, a process 
in which community members—
instead of elected officials alone 
—decide how public funds should 
be spent, from start to finish. They 
exchange ideas, collaborate to 
develop project proposals and  
then vote on which proposals 
should get funded. 

GOALS PRODUCT IMPACT

Transparency: to make budget decisions 
open and accessible to the public; Equality: 
to give each community member the same 
power to propose and vote on spending  
ideas; Inclusion: to include all voices—
especially those of community members 
who face obstacles to participating in politics 
or government; to inspire greater civic 
participation; to build community; and  
to educate and empower residents. 

A research and evaluation report document-
ing participation in Year One of Participatory 
Budgeting in New York City; posters for  
each project; maps of each council district; 
ballots for each NYC council district; a toolkit /
handbook on how to implement PB; various 
educational videos.

The pilot year of PBNYC involved 100 
community organizations, four NYC Council 
Offices, and 6,000 residents voting to fund  
27 priority projects totaling $5.6 million.  
Year Two has doubled in size with eight  
council members, $10 million in funds, and  
over 13,000 voters choosing 45 projects. 
Participatory budgeting has spread to  
several other U.S. cities including Boston,  
San Francisco, and Vallejo, California.

A 
PeoPle’s
Budget

By the Community development Project 
at the urban Justice Center 

with the PBNYC Research team  

 on the Pilot Year of  
Participatory Budgeting 

in New York City

A Research and 
evaluation Report

32

District 8
Council Member 
Melissa Mark-Viverito 

Brooklyn

Manhattan

Queens

Bronx

Transportation for Seniors 
and Meals-on-Wheels 
Delivery Van, $103,000

Playground Improvements 
at Millbrook and Douglass 
Houses, $500,000

New Technology for NY Public Library 
Aguilar Branch, $60,000

A Home for Harlem RBI and 
Dream Charter School, $513,000

Ultrasound System for 
Metropolitan Hospital 
Center, $105,000

Additional Project

New garbage cans for 
specific corners, funded 
by the Department of 
Sanitation, $10,000

Installation of Security Cameras at 
Public Housing Complexes, $525,000

Making Policy Public
PARTNERS

A partnership of CUP, a grassroots partner, and a designer. 
 Past partnerships include:
— CUP + Center for Court Innovation +  Danica Novgorodoff
— CUP + Street Vendor Project + Candy Chang
— CUP + Rémas + Neil Donnelly / Mary Meehan
— CUP + Domestic Workers United + Damon Locks
— CUP + Damascus Citizens for Sustainability + Papercut

METHODS

Communications 
Design and Popular 
Education

SUMMARY

Through Making Policy Public, CUP 
collaborates with community orga-
nizers and designers to research a 
complex policy issue and create a 
fold-out poster with an accessible, 
visual explanation of that issue. The 
posters are distributed to the grass-
roots partner’s constituents so they 
can better advocate for themselves 
around that issue.

GOALS PRODUCT IMPACT

To increase the capacity of individuals to more 
effectively advocate for themselves around an 
issue impacting their community.

Each collaboration produces an individual  
fold-out poster. Those listed here produced:
—I Got Arrested! Now What? a comic book 
guide to NYC’s juvenile justice system
—Vendor Power! a map of key issues in NYC’s 
street vendor code
—Es Tu Dinero, Decides Tú, an immigrants’ 
guide to financial services in Spanish and  
English editions
—We Care! an explanation of the Domestic 
Workers’ Bill of Rights in five languages
—What’s In the Water? a graphic showing the 
impacts of fracking on NYC’s water supply

Over 50,000 copies of MPPs have been 
distributed since the program’s launch in  
2008. In the last two years, the NYC 
Department of Probation has distributed a  
copy of the juvenile justice poster to every 
youth who gets arrested in New York City.  
The posters are also renowned for their design, 
and have been featured in the Cooper-Hewitt 
National Design Triennial and in the Venice 
Architecture Biennale. 

ISSUES

Various

OUR S.P.O.T.  
(Safe Place to Organize Together)
PARTNERS ISSUES

FIERCE — Community Development Project at the Urban 
Justice Center — Hester Street Collaborative

Youth
LGBTQ  
Land Use and Development

METHODS

Participatory 
Planning and 
Design

Participatory 
Action Research

Communications 
Design and Popular 
Education

Mapping

SUMMARY

A campaign to win a 24-hour 
drop-in center for LGBTQ youth 
in New York City’s West Village. 
The center would provide a safe 
space to address critical issues 
facing LGBTQ youth, including 
homelessness, access to health 
resources, and job readiness. 
FIERCE worked with the Com-
munity Development Project to 
develop a grassroots white paper, 
draft legislation, and conduct 
participatory action research to 
find a suitable spot for the center, 
and worked with Hester Street  
to create a “Center on Wheels” to 
reach out to and educate the youth 
of the West Village.

GOALS PRODUCT IMPACT

To create a safe space for LGBTQ youth in New 
York City’s West Village.

A white paper proposing legislative solutions 
to expand public access to the waterfront 
at Hudson River Park, increase quality of life 
in the community, and ensure community 
participation in decisions made about the 
park; A pop-up Center on Wheels, a mobile 
cart that can be deployed in the West Village 
and transformed into street furniture, claiming 
space for organizing and informal outreach. 
The pop-up center is branded in FIERCE’s 
trademark hot pink, and features interactive 
maps and a “My Center” mini-model-making 
game to engage and educate youth and 
community residents.

In 2010, FIERCE was instrumental in defeating 
a proposal by Related Companies to build 
“Vegas on the Hudson,” a development that 
would have prioritized luxury retail and limited 
access to public space for LGBTQ youth, who 
have historically accessed the neighborhood to 
build community and access services.  FIERCE 
members have also used the white paper and 
pop-up center to educate youth and other 
community stakeholders about the importance 
of the 24-hour youth drop-in center.

Lower East Side  
Waterfront Alliance

PARTNERS ISSUES

CAAAV: Organizing Asian Communities — 
Community Development Project at the Urban Justice  
Center —  dlandstudio —Good Old Lower East Side (GOLES) — 
Hester Street Collaborative — Jews for Racial and Economic 
Justice — Leroy Street Studio — Lower East Side Ecology 
Center — Lower Manhattan Cultural Council — New York 
City Department of Parks & Recreation — Office of State 
Senator Daniel Squadron — Two Bridges Neighborhood 
Council — 265 / 275 Cherry Street Tenant’s Association 
— University Settlement

Land Use and Development
Civic Engagement

METHODS

Participatory 
Planning and 
Design

Coalition
Building

Participatory 
Action Research

Storytelling  
and Art

SUMMARY

After the New York City Eco-
nomic Development Corporation 
proposed a redevelopment of 
the East River waterfront on the 
Lower East Side, the Waterfront 
Alliance came together to push 
for a redevelopment process that 
prioritizes the needs and concerns 
of residents and low-income and 
immigrant communities.

PRODUCT IMPACT

To create a development process that  
puts residents at the forefront of land use 
decisions in their community, and to ensure  
the human, cultural, economic, and 
environmental sustainability of the East  
River waterfront areas adjacent to the  
Lower East Side and Chinatown.

“The People’s Plan,” a report summarizing  
a comprehensive community visioning 
process, highlighting residents’ needs for 
affordable and culturally appropriate services, 
recreation and programming, and outlining 
site development strategies for Piers 35, 36, 
and 42; a trilingual poster campaign for local 
businesses and residents to show their support 
for “The People’s Plan”; Waterfront on Wheels,  
an interactive mobile planning tool to raise 
awareness about the ongoing waterfront 
development; Paths to Pier 42, a program  
of temporary art and design installations and 
programming to create interim access at  
Pier 42.

Through this multi-phased campaign, the 
alliance has been successful in advocating for 
more community-aligned recreational uses and 
less high-end commercial development at the 
waterfront. The Alliance has helped raise $14 
million in capital funds to create new parkland 
at Pier 42, one of the largest areas along the 
waterfront. Community recommendations 
have been successfully channeled into short- 
and long-term improvements to the site. 
The Alliance has attracted significant media 
attention for the project. 

GOALS

Zero Waste  
School Cafeterias
PARTNERS

Cafeteria Culture (CafCu) — New York City Department 
of Education (DOE), Offices of SchoolFood and Sustainability     
 — Parsons The New School for Design — Parents, teachers, 
students, artists.

ISSUES

Environment
Education
Youth

METHODS

Coalition 
Building

Communications 
Design and Popular 
Education

SUMMARY

Zero Waste School Cafeterias  
is an effort to drastically reduce 
landfill- and incinerator-bound 
garbage from school cafeterias  
in New York City, by first elim-
inating the 860,000 polystyrene 
(Styrofoam) trays used every 
school day. Trayless Tuesdays, 
implemented citywide in 2010, 
has to date eliminated 70 million 
polystyrene trays from school 
lunches, incinerators, and landfills 
and set the stage for a citywide 
school composting, and a ban on 
polystyrene food containers in 
both schools and restaurants.  
The effort is led by Cafeteria 
Culture— a collection of parents, 
artists, teachers, and students— 
in partnership with the New York 
City Department of Education, 
Offices of SchoolFood and 
Sustainability, the Department of 
Sanitation, the US Environmental 
Protection Agency, various  
partner schools, and Parsons.

GOALS PRODUCT IMPACT

To completely rid New York City public  
school cafeterias of polystyrene, and to 
drastically reduce food and food packing  
waste with the goal of achieving zero  
waste school cafeterias.

Compostable/recyclable food service  
ware; giant puppets to protest polystyrene 
tray use; student Cafeteria Ranger training; 
ARTS+ACTION curriculum.

Implemented Trayless Tuesday—one day  
a week without any polystyrene trays in 
1,700 public schools in NYC, eliminating 70 
million trays; a cooperative buying agreement 
between NYC SchoolFood and five large 
school districts; influenced Mayor Bloomberg’s 
citywide polystyrene ban on to-go containers 
and school trays; initiated a private-public 
partnership that inspired NYC’s school 
composting pilot; reduced public resources 
needed for creating climate smart policy.

Tipping the Scales  
A Report of Tenant Experiences in Bronx Housing Court
PARTNERS

New Settlement Apartments’ Community Action for Safe 
Apartments (CASA) — Community Development Project 
at the Urban Justice Center (CDP)

ISSUES

Housing
Court Reform

METHODS

Participatory 
Action Research

Community 
Lawyering

SUMMARY

CASA and CDP worked  
together to conduct participatory 
action research to document 
tenant experiences in housing 
court, to develop grassroots  
policy recommendations, and to  
produce a report on their findings.

GOALS PRODUCT IMPACT

To identify the concrete challenges tenants 
face in Housing Court and identify necessary 
policy changes.

A report documenting findings from 1,055 
surveys, three focus groups with more than 
25 participants, and 15 observations of 
courtrooms; a set of policy recommendations; 
coverage of the report in The New York Times 
and other media outlets.

Over 120 people attended a forum about the 
research, and The New York Times and several 
other outlets covered the report.  CASA has 
met with several elected officials and judges to 
discuss their findings and suggested housing 
court reforms.

Research for  
Organizing Toolkit
PARTNERS

Community Development Project at the Urban Justice Center 
— Rosten Woo (graphic designer) — various New York City 
grassroots community organizations

METHODS

Participatory 
Action Research

Communications 
Design and Popular 
Education

Technology  
and Multimedia

SUMMARY

This toolkit synthesizes  
all of the resources the  
Community Development  
Project has developed in 
its ten years of conducting 
participatory action 
research in partnership  
with dozens of grassroots 
organizations. It is a com-
prehensive facilitator’s 
guide and toolkit that leads 
grassroots organizations 
step-by-step through the 
process of conducting 
research in support of 
organizing. 

GOALS PRODUCT IMPACT

To create a user-friendly website that  
includes easily accessible trainings and  
tools that community organizations can  
adapt and use to conduct participatory action 
research; to help grassroots organizations 
conduct more effective participatory action 
research and strengthen their organizing 
and campaign work; to actively engage as 
researchers more low-income people of color 
and others who are traditionally left out of the 
research process.

A website and toolkit including worksheets, 
facilitator’s guides, and templates that users 
can download and adapt for every phase of  
the participatory action research process.

Since its launch in April 2012, the site has 
gotten 10,849 visits and 17,757 page views. 
CDP has conducted trainings from the toolkit 
with over 200 community members. Several 
organizations have used the toolkit to design, 
implement, and launch participatory action 
research reports. 

Research for Organizing 
Toolkit 

Facilitator’s Guide and Toolkit

Urban Justice Center
Community Development Project
Research and Organizing Initiative

Made possible through the generous support of the Mertz-
Gilmore Foundation, the New York Foundation and the Solidago 
Foundation
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ORGANIZING

www.researchfororganizing.org

Courtesy of New Immigrant Community Empowerment

Participatory 
Action Research

Immigrant Consumer  
Justice Campaign
PARTNERS ISSUES

Community Development Project at the Urban Justice 
Center — El Diario/La Prensa — New Immigrant Community 
Empowerment (NICE) — Queens Museum of Art — 
Artist Alfredo Lopez

Immigration 
Workers

METHODS

Storytelling  
and Art

Communications 
Design and Popular 
Education

Community 
Lawyering

SUMMARY

NICE partnered with CDP to 
research and produce “Dreams 
and Schemes,” a report on 
the substandard, predatory, 
and fraudulent practices of 
employment agencies and 
business that provide immigration 
services in Jackson Heights, 
Queens. NICE also partnered with 
the Queens Museum of Art and 
Alfredo Lopez to produce a comic-
style graphic novel telling the 
story of one man’s experience with 
fraud by an immigration services 
provider. The comic is based on the 
experiences of NICE’s members, 
and is used to teach immigrants 
how to avoid falling victim to fraud. 
NICE worked with El Diario/
La Prensa, New York City’s 
largest Spanish language daily,  
to distribute the graphic novel.

GOALS PRODUCT IMPACT

To document the practices of employment 
agencies and businesses that provide 
immigration services, to document immigrants’ 
experiences with agencies; to develop policy 
recommendations; and to educate new 
immigrants about common types of fraud 
n immigration services and at employment 
agencies.

A graphic novel, “Jose Busca Legalizarse,” and 
a report, “Dreams and Schemes in Queens, 
New York: Immigrant Struggles to Find Work 
and Get Status in the Face of Consumer Fraud.”

NICE has distributed over 2,000 copies of  
the graphic novels to immigrants in Queens and 
throughout New York City, and is now working 
on a sequel that will tell the story of a worker 
who experiences fraud at an employment 
agency. The report, “Dreams and Schemes,” 
was covered in various media outlets, including 
in an exclusive story in the New York Daily 
News, and the release was attended by various 
elected and agency officials. Drawing from 
the research and policy recommendations 
in the report, NICE is now working on model 
legislation for employment agency reform, 
to enhance and strengthen the enforcement 
capacities of the various government agencies 
that regulate employment agencies and 
immigration service providers, and to raise 
broader community awareness of these issues.

Dreams anD schemes 
in Queens, new York

Immigrant Struggles to Find Work and Get 
Status in the Face of Consumer Fraud

A Report by New Immigrant Community Empowerment (NICE) and  
the Community Development Project (CDP) at the Urban Justice Center

October, 2012

Partnering for Impact
Poster Series



Partnering for Impact
Poster



Love Love. Hate Hate.
NYC & Company
Campaign Identity and Posters
2010

Love Love. Hate Hate. was a citywide campaign that responded to a 
series of antigay hate crimes in the New York City area, among them 
the deadly bullying of Rutgers University student Tyler Clementi and 
the gang-related torture of two teenagers and a man in the Bronx.



Love Love. Hate Hate.
Times Square Video



A+I Architects
Graphic Identity
2014

Comprehensive identity system for A+I Architecture.



Parks for the People
Van Alen Institute and the National Park Service
Identity, Website, Print Collateral, and Exhibition Graphics
2011–2012

Parks for the People is a student competition whose overarching 
goal is to generate new and innovative ideas for National Park 
Design, taking into consideration the experiences of their visitors, 
the sustainability of their infrastructure, and their relationship to the 
public.



Parks for the People
Identity System



Parks for the People
Website



Parks for the People
Exhibition Graphics, Website, and Print Collateral



Weathering the Storm
Urban Justice Center
Publication (front and back cover)
2014

The report reveals some of the major issues that New York City Housing 
Authority residents have faced since Hurricane Sandy. The report offers 
practical solutions that the new NYCHA Chair and City leadership can use as a 
roadmap as they partner with community-based organizations.



7INTRODUCTION

400+ 
NYCHA buildings in Brooklyn,  
Queens, and Manhattan were 
significantly affected by Sandy

The Rockaways

Red Hook

42 
Buildings impacted

8,882
Residents affected

60 
Buildings impacted

10,100
Residents affected

32 
Buildings impacted

6,173
Residents affected

176 
Buildings impacted

41,513
Residents affected

26
Basements flooded

80,000 
NYCHA residents who 
lost essential services

34,564
Apartments lost heat 
and/or hot water

95
Generators ruined

Coney Island

Manhattan

Hurricane Sandy’s Impact on NYCHA by the Numbers 23

29

Demographics of Survey Respondents in LOWER EAST SIDE 103

24% 
African American

7%

66% 
Hispanic or Latino/a

24% (Census data)

3% 
White

33%

6% 
Other

3%

Race / Ethnicity

Gender

52% (Census data for neighborhood)

22% 
Male

48%

78% 
Female

2% 
Asian

34%

0% 
Other

N/A

45% 
English

35% 
Other

Primary Language
(Census data)

19% 
Spanish

26% 
Below poverty

Household Income 
(Census data)

$47,574
Area Median Incomae

13% 
Owner

20% 
Public Housing

Housing Units 
(Census data)

87% 
Rent

Public Housing in LOWER EAST SIDE

93
Surveys collected
10 of 26 Developments Surveyed

26
Developments

139
Buildings

14,440
Units

32,401
Residents

For this report the geography of the Lower East Side 
is defined as Manhattan Community Board 3, with its 
boundaries as: North: 14th Street; East: East River; 
South: Brooklyn Bridge/Pearl Street; West: Bowery/4th 
Avenue. “District Profile.” Community Board 3. 

http://www.nyc.gov/html/mancb3/html/district/district_profile.shtml

NEIGHBORHOOD IMPACT & RESPONSE

Campos Plaza II
Campos Plaza

Riis

Riis II

Wald

Baruch

Smith

Lower East Side III

Lower East Side II

Lower East Side Rehab (Group 5)

Map of Surveyed Developments

Weathering the Storm
Infographic Page Samples



A Community Response to Hurricane Sandy
Red Hook Initiative
Publication Design and Information Graphics
2013

Red Hook Initiative is a community-based institution that works with local 
youth. A Community Response to Hurricane Sandy documents the institu-
tion’s role during the storm.



RHI opens as a 
warming & charging 
center, serves dinner. 
Sets up food pantry 
and distributes 
supplies. Volunteers 
begin to show up

Section 1
Crisis Timeline

OCT 27
NYCHA begins 
shutting down 
elevators, boilers & 
electrical systems. OCT 29

Hurricane Sandy  
Hits NYC.

NOV 3
390 NYCHA 
buildings in NYC 
affected by the 
storm. 287 have 
power. 4 have heat 
and hot water

NOV 5
Meals moved to 
Cavalry Church. 
Food pantry/ 
supplies at Visitation 
Church and Good 
Shepherd Services. 
Recycle a Bicycle 
donates bikes/ 
repair. Restore Red 
Hook launched.

OCT 31
RHI assesses 
what community 
partners are open 
and functional. Legal 
Aid services at RHI. 
Community meeting 
at the Flagpole.

OCT 30

NOV 4
Marathon cancelled. 
RHI space heater 
distribution in 
NYCHA parking lot 
with NYPD support. 
RHI launches new 
website. 

NOV 6
President Obama  
re-elected. City 
assigns a Brooklyn 
borough recovery 
coordinator

NOV 2
Food pantry and 
supplies move from 
RHI to Visitation 
Church and NYCHA 
Miccio Center.

OCT 28
Mandatory 
evaluation of Zone A, 
subways shut down.

NOV 10
RHI and Good 
Shepherd Services 
awarded City 
contracts to staff 
Red Hook Recovery 
Center in Coffey 
Park

NOV 10
FEMA assists in 
expanding RHI WiFi 
network to Coffey 
Park; use jumps to 
1,000 per day

NOV 14
Red Hook joins 
Red Hook Coalition 
as one of five lead 
agenciest

NOV 15
Heat restored for 
most RH Houses 
(Day 17)*  
(Sporadic service  
for rest of 2012)

NOV 7
Snow storm,  
FEMA trucks 4000 
blankets into Red 
Hook, Heating 
centers opened at 
the Brooklyn Public 
Library and the 
NYCHA Miccio

NOV 8
Portable streetlights 
in streets, port-
a-potties arrive & 
running water back 
on allowing toilets 
to be flushed. FEMA 
Disaster Recovery 
Center (DRC) opens 
at IKEA

NOV 8
Doctors from NYU 
arrive to provide 
door-to-door visits 
and critical care

NOV 9
19 Red Hook 
buildings that house 
3,635 residents still 
don’t have power. 22 
buildings that house 
4,015 residents still 
without heat/hot 
water

NOV 11
NYCHA reports 
that power is back 
in 6 Red Hook 
buildings, with 11 
to go. Cold water is 
back in all of them.

NOV 12
Power back on for 
most RH Houses*
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A Community Response to Hurricane Sandy
Hurricane Timeline

@rhookinitiative

Lisa Cowan
Board Chair

Jill Eisenhard 
Founder & 
Executive Director

June 6, 2013

When the Red Hook Initiative (RHI) was formed 
in 2002, it was founded on the belief that people 
in a community have the power to create their own 
social change. Over ten years RHI has grown into  
a community-based organization where individuals 
are given access to tools and resources both to 
improve their own lives, and to positively impact  
the lives of their families, neighbors, and friends.

On October 30, 2012, when Hurricane Sandy 
left thousands of residents of the NYCHA Red 
Hook Houses without electricity, heat, or running 
water, but left our center unharmed, our staff and 
participants did what they had done every day for 
the last 10 years—they organized and took action to 
respond to the needs of their own community. They 
were quickly joined in their efforts by a flood of 
support from thousands of volunteers, community 
agencies, elected officials, corporations, and 
donors. The response in Red Hook was a testimony 
to the power of neighbors and fellow New Yorkers 
caring for each other.

At the peak of the crisis, over 1,200 people 
were coming through the Red Hook Initiative doors 
to charge phones, get a hot meal, pick up supplies, 
receive medical or legal support, and offer to 
help. Many of these individuals had never been 
to RHI before the storm, but found a place where 
they felt cared for and where their needs were 
met. In the seven months since the storm, RHI has 
continued to respond to the changing needs of our 
community in the wake of the disaster.

We are proud to share this report highlighting 
the response in a time of crisis and our long-term 
plan to continue to build the strength and resilience 
of Red Hook residents. It is with your help that we 
do this vital work. 

With deep appreciation,

Seven Months After Sandy About Red Hook Initiative

RED HOOK INITIATIVE
767 Hicks Street
Brooklyn, NY 11231
718-858-6782
www.rhicenter.org

YEAR FOUNDED
2002

MISSION 
We believe that social change to overcome 
systemic inequities begins with empowered 
youth. In partnership with community adults, 
we nurture young people in Red Hook to 
be inspired, resilient, and healthy, and to 
envision themselves as co-creators of their 
lives, community and society. 

VISION
We envision a Red Hook where all young 
people can pursue their dreams and grow into 
independent adults who contribute to their 
families and community.

NUMBER SERVED / YEAR: 
2,500

FULL TIME STAFF 11
PART TIME STAFF 15
YOUTH / YOUNG ADULT STAFF 65
BOARD MEMBERS 13
STAFF FROM RED HOOK 87

ANNUAL BUDGET
$2,000,000

AWARDS
Brooke W. Mahoney Award for 

Board Leadership, Finalist, 2013 
New York Magazine & NPCC Excellence 

in Nonprofit Management Award,  
Gold Medal, 2012 

Brooklyn Chamber of Commerce,  
Building Brooklyn Award, 2012 

Union Square Award, 2007

www.facebook.com/RedHookInitiative

@rhookinitiative

Section 1

CRISIS
On October 29, 2013 Hurricane Sandy hit Red Hook—it damaged 
homes and businesses and left thousands without power, heat,  
or running water. The Red Hook Initiative’s doors were open 12—14 
hours per day for 24 consecutive days, serving the needs of thousands 
of Red Hook residents. The work described here was the result of 
extensive collaboration and partnership. There were so many people 
coming and going, and such a quickly changing landscape of need 
that it is hard to pin down the exact numbers of people we saw.  
What follows are our best estimates to describe the community 
response. Services were run out of RHI and other local agencies, 
with RHI staff, board and young adults working with scores of 
volunteers and partner organizations.

Volunteers served 
and delivered 2 meals 
a day for up to 1,000 
people for 3 weeks.

www.rhicenter.org

Section 1
Crisis: Community Involvement

Section 2

RESPONSE
Once electricity, heat, and running water returned to the public 
housing community and a majority of private homes and businesses, 
RHI began to support residents to handle the emerging issues, shifting 
from emergency relief work to long-term recovery. 

During the storm, we 
increased our existing 
infrastructure to 
provide free WiFi for 
1,000 users per day 

www.rhicenter.orgSummary Report 2013

There were an incredible number of organizations involved in Red Hook’s hurricane 
response. The Red Hook Initiative worked with many of these existing groups in the 
community who were able to provide basic needs.

WARMTH
Cell charging/
heating centers

FOOD
Organized  
and/or distributed 
hot meals

SUPPLIES
Collected and  
distributed  
essential supplies

VOLUNTEERS
Organized  
volunteer efforts

MEDICAL
Canvassed  
NYCHA homes/
provided medical 
assistance

INFORMATION
Provided informa-
tion, legal counsel, 
and FEMA applica-
tion assistance

The intent of this diagram is to highlight the community-based response. It does not 
include government agencies, however there were many representatives from federal, 
state and city government and city agencies who dedicated many hours to the recovery 
effort in Red Hook. We apologize for any group that was accidentally omitted. To add to 
this chart, please email us at info@rhicenter.org.

RED HOOK INITIATIVE

NYCHA MICCIO

RED HOOK LIBRARY

RED HOOK JUSTICE CENTER

ADDED VALUE

PORTSIDE NEW YORK

BUMBLEBEES R US

IKEA BROOKLYN

GOOD SHEPHERD SERVICES

 RESTORE RED HOOK

SWBIDC OCCUPY RED HOOK

DANCE THEATER ETC.

FALCONWORK

VISITATION CHURCH

RED HOOK FOOD VENDORS

CALVARY BAPTIST CHURCH

RIVER OF GOD CHURCH

OCCUPY SANDY

LEGAL AID SOCIETY

NYLAG

NYU MEDICAL CENTER

Section 1 
Crisis: A Snapshot of the First Three Weeks 

ASSEMBLING & 
DISSEMINATING INFO
People came for cell 
charging, computer 
access, and info updates

Launched new 
website allowing for 
daily blog posts and 
communications around 
current needs and 
resources for volunteers 
and residents

ADVOCATING  
FOR A RESPONSE 
Staff and volunteers led a 
canvass 2x/day to assess 
the status of electricity, 
heat, water in NYCHA 
Houses, this info was 
shared with gov’t officials

Gave tours to local and 
national media outlets 
and elected officials, 
raising awareness of  
the situation

MOBILIzING  
THOUSANDS OF 
VOLUNTEERS
1000s of volunteers 
cleaned up businesses 
and private homes, 
made deliveries to the 
home bound, brought 
in supplies and staffed 
emergency stations 
throughout Red Hook

HARNESSING  
SOCIAL MEDIA
Used RHI’s network to 
mobilize volunteers, 
secure emergency 
supplies and hot meals, 
and advocate for 
attention to the Red Hook 
crisis

(Growth during the crisis: 
from 350 to 3,700 Twitter 
followers; from 150 to 
2760 Facebook “Likes”)

COMMUNICATION

Section 1  
Crisis: A Snapshot of the First Three Weeks 

COLLECTING &  
DISTRIBUTING SUPPLIES
1000s of batteries, 
candles, blankets, hand-
warmers, space heaters, 
canned food, and other 
emergency supplies were 
distributed

OFFERING SAFE SPACE
Our building became 
a warming station, 
meeting space, hub 
for government and 
emergency responders

PROVIDING  
CRITICAL HEALTH CARE
Hosted an urgent care 
clinic coordinated by 
a medical student with 
Occupy Sandy and 
staffed by volunteer 
medical professionals

VISITING  
HOME-BOUND RESIDENTS
293 people received 
basic health care. 
We purchased and 
distributed emergency 
medical supplies and
successfully transitioned 
all cases to long-term 
care providers.

PROVIDING  
SOCIAL WORK SERVICES
Social workers offered 
crisis counseling, 
assistance with FEMA 
applications, and covered 
emergency costs related 
to the storm. 

ACCESS

www.rhicenter.orgSummary Report 2013



Clean Environment Health

EducationJob Training Habitat

Stormwater Capture

Five Borough Farm
Design Trust for Public Space
Icons and Posters
2010

Five Borough Farm is a project of the Design Trust for Public Space, 
in partnership with Added Value, to create the first citywide, 
comprehensive urban agriculture plan for New York City. These 
icons and posters were designed for the initial launch of the project.
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Urban 
agriculture 
is about more 
than food.

Urban agriculture is booming in 
New York City. In all five boroughs, 
New Yorkers fill waitlists for 
community gardens, buy regional 
produce at a record number of 
farmers’ markets, and are reclaiming 
every corner of the city for urban 
farm plots. 

But urban agriculture is about 
more than just food. It’s about youth 
programs that teach leadership skills. 
It’s about what someone chooses 
to eat if she has access to a local 
farmer’s market. And it’s about how 
much stormwater is captured when 
a vacant lot becomes a farm plot. 

Five Borough Farm will describe the 
diverse activities urban agriculture 
supports, and will develop tools 
that city officials, urban farmers, 
and anyone interested in urban 
agriculture can use to understand 
and evaluate its full range of social, 
economic, and ecological benefits.

Job CreationFarmer’s Markets

Job Training

Community

Health Education

Clean Environment

Habitat

Stormwater Capture

Youth Empowerment

www.designtrust.org

The New York-based nonprofit 
Design Trust for Public Space and the 
Brooklyn-based urban farm Added 
Value are creating Five Borough 
Farm, the nation’s first citywide plan 
for urban agriculture. 

Connecting grassroots activity 
to municipal policy, Five Borough 
Farm will help New Yorkers start 
and manage urban farm plots, and 
will identify opportunities for city 
government to support urban 
agricultural activity. 

This series of diagrams explains 
the project and the potential for 
urban agriculture to transform 
New York City’s landscape.What is

Five Borough
Farm?

Five 
Borough 
Farm

Partner
Added Value

Fellows
Nevin Cohen
Urban Food Policy Expert
New School

Rupal Sanghvi
Public Health Evaluation Expert

Elliott Maltby
Landscape Architect

www.designtrust.org

New Yorkers have created an incred-
ible diversity of urban agricultural 
activity, from small Community 
Gardens to large farms focused on 
education, historic preservation, and 
agricultural best practices. 

Five Borough Farm will examine 
the different models of New York 
City’s urban agriculture in order to 
determine how city agencies and 
individuals could best to support 
their work.

The five examples below are not 
meant to be comprehensive case 
studies, but rather suggest the broad 
range of urban agricultural activity 
in the city.

What types 
of farms exist 
in New York 
City?

www.designtrust.org

Founded in 1967 on the longest 
continuously farmed site in 
New York State, the Farm 
Museum aims to educate the 
public about Queens County’s 
agricultural and horticultural 
past and present.

Size: 47 Acres

Activities: Paid farmers, 
composting program, 
livestock, bees 

Queens County 
Farm Museum
Not-for-profit organization / 
demonstration farm on NYC Parks 
Department land with fee-based 
programs/admission

Programs

Hosts broad range 
of events.

Provides farm-based 
classes for children 
and adults.

In 2010, Brooklyn Grange 
established a for-profit farm
on a commercial rooftop in 
Long Island City, selling its
produce at farmer’s markets 
and to restaurants.

Size: 1 Acre 

Activities: Paid farmers, 
volunteers, composting 
program

Brooklyn Grange
Commercial farm on private rooftop

Programs

Open to the public.

Tuesday and 
Thursday markets.

Gericke Farm
Not-for-profit organization
educational farm run by Cornell 
University Extension School on 
NYS park land.

Fusce vitae justo sed ante 
ullamcorper cursus. Pellen-
tesque id auctor nunc. Viva-
mus ac enim in sem euismod 
eleifend non non orci. In hac 
habitasse platea dictumst.

Size: x Acre 

Activities: Paid farmers, 
volunteers, livestock

Programs
New Farmer Development 
Program trains recent 
immigrants to establish 
small farm enterprises.

Offers in-school programs 
for autistic children.

Donates food to local 
pantries.

In 2003, Added Value turned 
an unused asphalt ballfield into 
the Red Hook Community 
Farm. Programming focuses 
on developing youth leader-
ship and skills through farm-
based learning and work.

Size: 2.75 Acres 

Activities: Paid farmers,
volunteers, composting 
program, livestock, bees

Added-Value
Not-for-profit organization on 
NYC Parks Department land

Programs
School-based and summer 
programs to develop leader-
ship skills and educate on 
food systems and food 
justice.

1st- and 2nd- graders 
participate in farm-based 
lessons. 

About 20 teens annually 
work part time.

Weekly market features 
produce from Added Value 
as well as upstate farmers.

Taqwa Community
Garden
Community Garden (GreenThumb/
NYC Parks Department) 

In the early 1990s, residents in 
the Highbridge neighborhood
of the Bronx turned a junkyard 
into a Community Garden that 
by 1999 was producing over 
5,000 pounds of organic food.

Size: 2 Acres

Activities: Paid farmers, 
composting program, live-
stock, bees, fruit trees 

Programs

Grow and Give program 
donates produce.

Trains young people 
to run farm operations. 

Weekend markets.

Urban agriculture in New York is 
being shaped by countless individuals 
and organizations, as well as by city 
and state laws and regulations. 

Five Borough Farm will identify 
actions that all New Yorkers—from 
elected officials and city agencies to 
practitioners and supporters—can 
take to support urban agriculture.

The examples below are only a small 
sample of the policy questions that 
affect urban agriculture; you can add 
your own questions and recommen-
dations on the board on the east wall 
of the exhibition space. 

Questions

Can I start a 
garden at my 

school?

Can I raise
bees or 

chickens in 
the city?

Can I start a 
farm on my 

roof?

Does the
city provide 
compost to 

urban farms?

Yes. NYC zoning 
allows people in 
residential neigh-
borhoods to grow 
and sell food from 
home. 

NYC’s Green 
Thumb program 
supports more than 
600 community 
gardens on city-
owned land, 
roughly 2/3 of 
which grow food. 
However, these 
gardens are not 
permanently 
protected.

Residents of New 
York City Housing 
Authority (NYCHA) 
properties can 
garden in one of the 
roughly 600 com-
munity gardens 
located on public 
housing land.

Yes, but only if 
your school is part 
of The Department 
of Education’s 
(D.O.E.) new 
Garden to Cafete-
ria program. 

The City recently 
passed a law per-
mitting beekeeping.

The City allows 
residents to raise 
chickens.

With a permit 
from the Buildings 
Department, you 
can install a rooftop 
greenhouse as long 
as it meets the buil-
ding code and zon-
ing requirements. 

There are 
not-for-profit orga-
nizations turning or-
ganic waste into 
compost, some sup-
ported by the City.

The state offers 
incentives to install 
green roofs but not 
for those that grow 
vegetables.

Do New York
City policies 
support urban 
agriculture?

Answers

Policy
NYC zoning refers 
to home gardens as 
“truck gardens”. 
Sales are allowed 
as long as you don’t 
produce “offensive 
odors” or dust, and 
you sell only 
products produced 
on your property. 
Urban agriculture is 
permitted in NYC’s 
manufacturing 
districts without 
these restrictions.

New regulations 
ensure that 
GreenThumb will 
renew a garden’s 
license as long as 
the garden is 
actively used and 
has not violated the 
terms of its license.

To become a regis-
tered gardener, 
residents must 
contact their 
Development’s 
Management Office 
about joining. If no 
gardening program 
exists within a par-
ticular development.

The D.O.E. has 
strict standards 
about food sources, 
so including 
student-grown food 
requires special 
permission. The 
Department of 
Education (D.O.E.) 
has created a 
program called 
““Garden to 
Cafeteria”” that 
allows schools to 
serve vegetables 
that students grow 
in school gardens. 

You can keep 
non-aggressive hon-
eybees, provided 
you register with the 
NYS Dept of Agri-
culture and Markets 
and the New York 
City Department of 
Health and Mental 
Hygiene (Office of 
Vector Surveillance 
and Control). 
Unregistered bee 
hives in NYC are 
illegal and subject to 
fines.

Chickens are 
allowed, but not live 
roosters, ducks, 
geese, or turkeys. 
(In contrast, 
Portland, Oregon 
allows residents to 
keep three or fewer 
chickens, ducks, 
doves, pigeons, 
goats, or rabbits 
without requiring a 
permit.)

Because of budget 
cuts, the Sanitation 
Department’s fall 
leaf compost pro-
gram / giveaway is 
suspended until 
further notice. How-
ever, through partner 
organizations in 
each borough, the 
Department pro-
vides education and 
outreach on all as-
pects of composting 
and soil remediation 
to NYC residents, 
nonprofits, and busi-
nesses. On August 
16, 2010, the Mayor 
signed Local Law 
42, which requires a 
study of the feasibil-
ity of a curbside 
collection and 
composting program 
for household and 
institutional organic 
waste. 

The Buildings Dept 
considers rooftop 
greenhouse an 
extension of a  
building, and will 
issue permits only if 
it does not cause the 
building to exceed 
the allowable bulk 
(“floor area ratio”) or 
height restrictions of 
the building lot. 

New York State 
offers a tax abate-
ment of $4.50 / 
square foot (up tp 
$100,000) to install 
green roofs on 
buildings located in 
NYC. Unfortuatenly, 
the law states at 
least 80% of the 
plants must be cer-
tain species that are 
drought resistant. 

Can I grow 
food in a 

community 
garden?

Can I sell 
vegetables 
from home 
that I grow 
in my yard?

www.designtrust.org

Source:  
City of New York Zoning 
Resolution (web version) Article II: 
Residence District Regulations.  
Chapter 2 – Use Regulations.  
Section 22-14. Effective Date: 
4/22/09

Source: 
Chapter 6, Title 56, 
Official Compilation of 
Rules of the City of New York. 

Source: 
Chapter 6, Title 56, 
Official Compilation of 
Rules of the City of New York. 

Do you have a question about urban 
agriculture and New York City policy? 
Post your question on the wall just east 
of where you are now, and an urban 
agriculture policy expert will answer it.

Five Borough Farm
Design Trust for Public Space
Information Graphics
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Urban 
agriculture 
is about more 
than food.

Urban agriculture is booming in 
New York City. In all five boroughs, 
New Yorkers fill waitlists for 
community gardens, buy regional 
produce at a record number of 
farmers’ markets, and are reclaiming 
every corner of the city for urban 
farm plots. 

But urban agriculture is about 
more than just food. It’s about youth 
programs that teach leadership skills. 
It’s about what someone chooses 
to eat if she has access to a local 
farmer’s market. And it’s about how 
much stormwater is captured when 
a vacant lot becomes a farm plot. 

Five Borough Farm will describe the 
diverse activities urban agriculture 
supports, and will develop tools 
that city officials, urban farmers, 
and anyone interested in urban 
agriculture can use to understand 
and evaluate its full range of social, 
economic, and ecological benefits.
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Health Education

Clean Environment

Habitat

Stormwater Capture

Youth Empowerment

www.designtrust.org

The New York-based nonprofit 
Design Trust for Public Space and the 
Brooklyn-based urban farm Added 
Value are creating Five Borough 
Farm, the nation’s first citywide plan 
for urban agriculture. 

Connecting grassroots activity 
to municipal policy, Five Borough 
Farm will help New Yorkers start 
and manage urban farm plots, and 
will identify opportunities for city 
government to support urban 
agricultural activity. 

This series of diagrams explains 
the project and the potential for 
urban agriculture to transform 
New York City’s landscape.What is

Five Borough
Farm?

Five 
Borough 
Farm

Partner
Added Value

Fellows
Nevin Cohen
Urban Food Policy Expert
New School

Rupal Sanghvi
Public Health Evaluation Expert

Elliott Maltby
Landscape Architect

www.designtrust.org

New Yorkers have created an incred-
ible diversity of urban agricultural 
activity, from small Community 
Gardens to large farms focused on 
education, historic preservation, and 
agricultural best practices. 

Five Borough Farm will examine 
the different models of New York 
City’s urban agriculture in order to 
determine how city agencies and 
individuals could best to support 
their work.

The five examples below are not 
meant to be comprehensive case 
studies, but rather suggest the broad 
range of urban agricultural activity 
in the city.

What types 
of farms exist 
in New York 
City?
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Founded in 1967 on the longest 
continuously farmed site in 
New York State, the Farm 
Museum aims to educate the 
public about Queens County’s 
agricultural and horticultural 
past and present.

Size: 47 Acres

Activities: Paid farmers, 
composting program, 
livestock, bees 

Queens County 
Farm Museum
Not-for-profit organization / 
demonstration farm on NYC Parks 
Department land with fee-based 
programs/admission

Programs

Hosts broad range 
of events.

Provides farm-based 
classes for children 
and adults.

In 2010, Brooklyn Grange 
established a for-profit farm
on a commercial rooftop in 
Long Island City, selling its
produce at farmer’s markets 
and to restaurants.

Size: 1 Acre 

Activities: Paid farmers, 
volunteers, composting 
program

Brooklyn Grange
Commercial farm on private rooftop

Programs

Open to the public.

Tuesday and 
Thursday markets.

Gericke Farm
Not-for-profit organization
educational farm run by Cornell 
University Extension School on 
NYS park land.

Fusce vitae justo sed ante 
ullamcorper cursus. Pellen-
tesque id auctor nunc. Viva-
mus ac enim in sem euismod 
eleifend non non orci. In hac 
habitasse platea dictumst.

Size: x Acre 

Activities: Paid farmers, 
volunteers, livestock

Programs
New Farmer Development 
Program trains recent 
immigrants to establish 
small farm enterprises.

Offers in-school programs 
for autistic children.

Donates food to local 
pantries.

In 2003, Added Value turned 
an unused asphalt ballfield into 
the Red Hook Community 
Farm. Programming focuses 
on developing youth leader-
ship and skills through farm-
based learning and work.

Size: 2.75 Acres 

Activities: Paid farmers,
volunteers, composting 
program, livestock, bees

Added-Value
Not-for-profit organization on 
NYC Parks Department land

Programs
School-based and summer 
programs to develop leader-
ship skills and educate on 
food systems and food 
justice.

1st- and 2nd- graders 
participate in farm-based 
lessons. 

About 20 teens annually 
work part time.

Weekly market features 
produce from Added Value 
as well as upstate farmers.

Taqwa Community
Garden
Community Garden (GreenThumb/
NYC Parks Department) 

In the early 1990s, residents in 
the Highbridge neighborhood
of the Bronx turned a junkyard 
into a Community Garden that 
by 1999 was producing over 
5,000 pounds of organic food.

Size: 2 Acres

Activities: Paid farmers, 
composting program, live-
stock, bees, fruit trees 

Programs

Grow and Give program 
donates produce.

Trains young people 
to run farm operations. 

Weekend markets.

Urban agriculture in New York is 
being shaped by countless individuals 
and organizations, as well as by city 
and state laws and regulations. 

Five Borough Farm will identify 
actions that all New Yorkers—from 
elected officials and city agencies to 
practitioners and supporters—can 
take to support urban agriculture.

The examples below are only a small 
sample of the policy questions that 
affect urban agriculture; you can add 
your own questions and recommen-
dations on the board on the east wall 
of the exhibition space. 

Questions

Can I start a 
garden at my 

school?

Can I raise
bees or 

chickens in 
the city?

Can I start a 
farm on my 

roof?

Does the
city provide 
compost to 

urban farms?

Yes. NYC zoning 
allows people in 
residential neigh-
borhoods to grow 
and sell food from 
home. 

NYC’s Green 
Thumb program 
supports more than 
600 community 
gardens on city-
owned land, 
roughly 2/3 of 
which grow food. 
However, these 
gardens are not 
permanently 
protected.

Residents of New 
York City Housing 
Authority (NYCHA) 
properties can 
garden in one of the 
roughly 600 com-
munity gardens 
located on public 
housing land.

Yes, but only if 
your school is part 
of The Department 
of Education’s 
(D.O.E.) new 
Garden to Cafete-
ria program. 

The City recently 
passed a law per-
mitting beekeeping.

The City allows 
residents to raise 
chickens.

With a permit 
from the Buildings 
Department, you 
can install a rooftop 
greenhouse as long 
as it meets the buil-
ding code and zon-
ing requirements. 

There are 
not-for-profit orga-
nizations turning or-
ganic waste into 
compost, some sup-
ported by the City.

The state offers 
incentives to install 
green roofs but not 
for those that grow 
vegetables.

Do New York
City policies 
support urban 
agriculture?

Answers

Policy
NYC zoning refers 
to home gardens as 
“truck gardens”. 
Sales are allowed 
as long as you don’t 
produce “offensive 
odors” or dust, and 
you sell only 
products produced 
on your property. 
Urban agriculture is 
permitted in NYC’s 
manufacturing 
districts without 
these restrictions.

New regulations 
ensure that 
GreenThumb will 
renew a garden’s 
license as long as 
the garden is 
actively used and 
has not violated the 
terms of its license.

To become a regis-
tered gardener, 
residents must 
contact their 
Development’s 
Management Office 
about joining. If no 
gardening program 
exists within a par-
ticular development.

The D.O.E. has 
strict standards 
about food sources, 
so including 
student-grown food 
requires special 
permission. The 
Department of 
Education (D.O.E.) 
has created a 
program called 
““Garden to 
Cafeteria”” that 
allows schools to 
serve vegetables 
that students grow 
in school gardens. 

You can keep 
non-aggressive hon-
eybees, provided 
you register with the 
NYS Dept of Agri-
culture and Markets 
and the New York 
City Department of 
Health and Mental 
Hygiene (Office of 
Vector Surveillance 
and Control). 
Unregistered bee 
hives in NYC are 
illegal and subject to 
fines.

Chickens are 
allowed, but not live 
roosters, ducks, 
geese, or turkeys. 
(In contrast, 
Portland, Oregon 
allows residents to 
keep three or fewer 
chickens, ducks, 
doves, pigeons, 
goats, or rabbits 
without requiring a 
permit.)

Because of budget 
cuts, the Sanitation 
Department’s fall 
leaf compost pro-
gram / giveaway is 
suspended until 
further notice. How-
ever, through partner 
organizations in 
each borough, the 
Department pro-
vides education and 
outreach on all as-
pects of composting 
and soil remediation 
to NYC residents, 
nonprofits, and busi-
nesses. On August 
16, 2010, the Mayor 
signed Local Law 
42, which requires a 
study of the feasibil-
ity of a curbside 
collection and 
composting program 
for household and 
institutional organic 
waste. 

The Buildings Dept 
considers rooftop 
greenhouse an 
extension of a  
building, and will 
issue permits only if 
it does not cause the 
building to exceed 
the allowable bulk 
(“floor area ratio”) or 
height restrictions of 
the building lot. 

New York State 
offers a tax abate-
ment of $4.50 / 
square foot (up tp 
$100,000) to install 
green roofs on 
buildings located in 
NYC. Unfortuatenly, 
the law states at 
least 80% of the 
plants must be cer-
tain species that are 
drought resistant. 

Can I grow 
food in a 

community 
garden?

Can I sell 
vegetables 
from home 
that I grow 
in my yard?

www.designtrust.org

Source:  
City of New York Zoning 
Resolution (web version) Article II: 
Residence District Regulations.  
Chapter 2 – Use Regulations.  
Section 22-14. Effective Date: 
4/22/09

Source: 
Chapter 6, Title 56, 
Official Compilation of 
Rules of the City of New York. 

Source: 
Chapter 6, Title 56, 
Official Compilation of 
Rules of the City of New York. 

Do you have a question about urban 
agriculture and New York City policy? 
Post your question on the wall just east 
of where you are now, and an urban 
agriculture policy expert will answer it.

Five Borough Farm
Design Trust for Public Space
Information GraphicsFive Borough Farm

Posters



Don’t Mind Your Own Business Campaign
NYC & Company and the NYPD
Campaign Identity and Posters 
2012

Don’t Mind Your Own Business is a citywide campaign that combats 
domestic violence and was displayed across the five boroughs in English, 
Spanish, and Russian. The objective of these ads is to encourage New 
Yorkers to speak up if they suspect a family member, friend, coworker or 
neighbor is the victim of domestic violence. 



Don’t Mind Your Own Business Campaign
Newspaper Kiosk Poster



Don’t Mind Your Own Business Campaign
Poster



Van Alen Books
Van Alen Institute
Identity, Website, Print Collateral, and Environmental Graphics
2011–2013

Van Alen Books is an architecture and design bookstore, event 
space and public reading room located at Van Alen Institute’s 
headquarters in Manhattan’s Flatiron District.



Van Alen Books
Environmental Graphics



Van Alen Books
Public Programs Posters (Proposal)



Van Alen Books
Environmental Graphics (Proposal)



Van Alen Books
Signage, Bookmarks, and Website



How Things Don’t Work — The Dreamspace of Victor Papanek
Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Graphics, Identity, and Signage
2014

Featuring rich and previously unexplored materials from the Victor Papanek 
archive in dialogue with the work of emerging designers from Vienna, London, 
and New York City, this exhibition challenges Victor Papanek’s legacy of socially 
committed design by bringing it into conversation with contemporary work by a 
new generation of speculative and critical designers.
Curated by Alison Clarke, Jamer Hunt, and Fiona Raby.



Style.Tech
Story
Programmatic Store Graphics and Signage
2014

Playing matchmaker between high-tech makers and a culture committed to 
living a connected life, Chelsea retailer STORY presents Style.Tech – a shopping 
experience exploring the integration of technology, fashion and product design. 
STORY partnered with Intel to curate a shopping love letter to the high-tech 
maker-movement, filling the 2,000 square foot space with devices catering to 
men, women, babies, and even dogs.



Metropolis Design Guide 2013
Metropolis Magazine
Publication Design
2013

A supplement to Metropolis magazine, the publication features 
designers and design destinations  in New York City during and 
beyond NYC Design Week.



Metropolis Design Guide 2013
Interior Pages



Offense and Dissent
Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Identity, and Signage
2014

This exhibition explores the ways in which offense and dissent were expressed 
through three art- and design-related incidents in the history of The New School. 
In addition, current New School faculty, staff, and students add their responses 
to the provocations and pleasures of their present university environment. 
Curated by Julia Foulkes, Mark Larrimore, and Radhika Subramaniam.



Offense and Dissent
Exhibition Design and Identity
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Cross Strait Relations
Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Identity, and Signage
2013

Through works in video, photography, installation, sound and performance, 
Cross Strait Relations explores the geographic and cultural pluralism of Chinese 
identity. The exhibition features work by Chen Chieh-jen, Heman Chong, Cao Fei, 
Lee Kit, Michael Lin, Charwei Tsai, Hong-kai Wang, Ming Wong, Jun Yang, and  
Hu Yun. Curator: Arthur Ou



Cross Strait Relations
Installation shot and exhibition graphics



Cross Strait Relations
Installation shot and exhibition graphics



Cross Strait Relations
Publication



Cross Strait Relations
Exhibition graphics, installation, and labels



ARUP New York Environmental Graphics
ARUP (as a subconsultant to WxY Architecture)
Environmental Graphics, Wayfinding, and Signage
2012

Environmental graphics for ARUP Engineer’s new office space in 
lower Manhattan. The comprehensive signage package consisted of 
distraction markers, floor directories, room naming and numbering, 
and wayfinding.



ARUP New York Environmental Graphics
Environmental Graphics



Distraction Marker Elevation Summary

ARUP-DM-01

ARUP-DM-02

ARUP-DM-03

ARUP-DM-04

ARUP-DM-05

ARUP-DM-06

ARUP-DM-07

ARUP-DM-08

ARUP-DM-09

ARUP New York Environmental Graphics
Distraction Marker Elevations Summary



ARUP New York Environmental Graphics
Directories, wayfinding, and room naming.



New York City Opera
Designed at 2x4 
Institutional Graphic Identity, Website, Print and Digital Collateral, and  
Environmental Graphics
2009

Redesign of New York City Opera’s identity, which included 
commissioning a custom typefce and initializing collaborations 
with contemporary photographers. Role: Art Director and Lead 
Designer. Partner-in-Charge: Susan Sellers.



New York City Opera
Posters



New york city opera identity guidelines PAGE 27

New York City Opera
Banner, Season Program, and Institutional Papers



Toledo Museum of Art Glass Pavilion
Designed at 2x4 
Comprehensive Wayfinding System
2006

Signage, wayfinding, and environmental graphics for SANAA’s first 
North American building. In collaboration with Paratus Group.
Role: Designer. Partner-in-Charge: Michael Rock. 



Toledo Museum of Art Glass Pavilion
Wayfinding and Signage Examples



Illinois Institute of Technology, McCormick Tribute Campus Center
Designed at 2x4 
Signage Installations
2007–2009

Various signage installations, in collaboration with OMA, Studio 
Gang Architects and Petra Blaisse / Inside-Outside. Role: Art 
Director and Lead Designer. Partner-in-Charge: Michael Rock. 



Margot and Bill Winspear Opera House
Designed at 2x4 
Comprehensive Wayfinding System
2007

Comprehensive signage and wayfinding  
for Foster and Partners’ Dallas opera house.  
Role: Designer. Partner-in-Charge: Michael Rock. 



Masterpieces of Everyday New York
Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Identity, and Signage
With Jiwon Lee
2013

Masterpieces of Everyday New York features 62 objects selected  
by faculty from all schools at The New School. The exhibition instantiates 
Parsons’ new undergraduate curriculum, including one of its core 
courses, Objects as History: From Prehistory to Industrialization.  
Curators: Radhika Subramaniam and Margot Bouman



Masterpieces of Everyday New York
NYC Map supergraphics and exhibition design



Masterpieces of Everyday New York
NYC Map supergraphics, exhibition design, and labels



Art, Environment, Action!
Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Identity, Signage, and Publication
With Jiwon Lee
2012

Art, Environment, Action! is a creative teaching lab that brings together 
artists who work at the intersections of art, pedagogy, and ecology.  
Visitors engage the exhibition via workshops, off-site explorations, dia-
logue, and interactive exchanges, encouraging active participation  
as makers and thinkers. Curator: Radhika Subramanian.



Art, Environment, Action!
Exhibition Identity System



Art, Environment, Action!
Exhibition Signage



Art, Environment, Action!
Dynamic Signage, Publication Design, and Exterior Signage



Art, Environment, Action!
Exhibition Design and Signage



Art, Environment, Action!
Exhibition Design and Signage



Art, Environment, Action!
Exhibition Design and Activation



Cartoon Polymaths
Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Identity, Signage, and Publication
2011

Cartoon Polymaths showcases the broad range of several influential art-
ists, including Saul Steinberg, Richard McGuire, and Paper Rad.



Cartoon Polymaths
Exhibition Design



Cartoon Polymaths
Publication and Exhibition Design



U-N-F-O-L-D: A Cultural Response to Climate Change
Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Identity, Signage, and Publication
With Jiwon Lee
2011

U-N-F-O-L-D is an exhibition of work by twenty-five artists who 
participated in two Cape Farewell expeditions to the High Arctic 
region, where they witnessed firsthand the effects of climate 
change. The diverse responses of these artists explore the 
physical, emotional, and political dimensions of climate change.



U-N-F-O-L-D
Exhibition Signage



U-N-F-O-L-D
Exhibition Design



U-N-F-O-L-D
Exhibition Design, Publication, Advertising, and Signage



Where Do We Migrate To?
Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Identity, Signage, and Publication
2012

Where Do We Migrate To? explores contemporary issues of migration as 
well as experiences of displacement and exile. The exhibition features the 
work of nineteen internationally recognized artists and collectives, and 
was curated by Niels van Tomme.



Where Do We Migrate To?
Exhibition Publication Takeaway



Where Do We Migrate To?
Exhibition Design and Signage
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Living Concrete / Carrot City
Sheila C. Johnson Design Center at Parsons The New School for Design
Exhibition Design, Identity, Signage, and Publication
With Jiwon Lee
2010

Living Concrete/Carrot City is an exhibition of creative and research 
projects that demonstrate the possibilities of urban agriculture. 
The exhibition served as a space not only for exhibiting objects 
related to urban agriculture, but also as a space for dialogue and 
interaction.



Living Concrete / Carrot City
Exhibition Design and Signage



Living Concrete / Carrot City
Exhibition Design and Signage



Living Concrete / Carrot City
Exhibition Design and Signage



Design USA
Cooper-Hewitt National Design Museum
Exhibition Design, Identity, Signage, and Publication
Designed at 2x4 
2009

Design USA was a multi-platform and interactive exhibition that celebrated 
10 years of the Cooper-Hewitt’s National Design Awards program. The 
project integrated graphic identity and wayfinding, architectural design, and 
interaction in an innovative and groundbreaking way. Partner-in-Charge: 
Georgie Stout. Role: Art Director and Designer.



Design USA
Exhibition Design and Signage



Design USA
iPod app, interactive comment screens, Twitter feed, and exhibition website.



Tiffany&Co.
Designed at 2x4 
Dynamic Digital Retail Displays
2009

Dynamic and self-generating animations for use in a bridge  
line of Tiffany&Co. stores. Role: Art Director and Lead Designer. 
Partner-in-Charge: Michael Rock. Technologist: Potion.



Tiffany&Co.
Dynamic Digital Retail Displays



International Contemporary Furniture Fair
Designed at 2x4 
Event Identity
2009

Event graphics for the premier design event in North America.  
The bold typography-based system allows for easy multi-platform 
use and a color change from year to year.  
Partner-in-Charge: Georgie Stout. Role: Art Director and Designer.



International Contemporary Furniture Fair
Signage and Print Collateral



The Harlem Edge
American Institute of Architects New York / Center for Architecture
Exhibition Design, Identity, Signage, and Publication
2012

The Harlem Edge design ideas competition explored the redevelopment 
of the decommissioned Department of Sanitation marine transfer station. 
The site offered the opportunity to engage the local West Harlem com-
munity with the waterfront, and echoes recent efforts by New York City to 
reclaim the waterfront for a variety of publicly beneficial uses.



The Harlem Edge
Kyenote Presentation Graphics



The Harlem Edge
Exhibition Design and Graphics



The Harlem Edge
Exhibition Design and Graphics
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Direction 1
Identity

I.D. Annual Design Review
F+W Media / AIGA
Exhibition Design, Identity, Signage, and Publication
With Jiwon Lee
2010

An exhibition that showcased the I.D. Annual Design Review’s 2010 
winners, the last competition exhibition before the demise of the 
print magazine. 



I.D. Annual Design Review
Exhibition Design, Identity, Signage, and Publication



Thank you.

For questions and inquiries, please contact 
m@manuelmiranda.info / 203.668.6917


